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The global community wi th a
shared passion for the good life
ASMALLWORLD is the world’s leading lifestyle community

We combine the traditions of a country club with the power 
of a digital platform to connect our members, both 
online, and more importantly, in real life
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A
OUR CURATED 
COMMUNITY REPRESENTS 
AN ATTRACTIVE TARGET 
DEMOGRAPHIC

ACCOMPLISHED
Dynamic, ambitious individuals

INTERNATIONAL-MINDED
Valuing different cultures and global mobility

SOCIABLE
Seeking new experiences and connections

KEY STATISTICS
Average age: 37 years
55% male, 45% female
30% business owners or C-level position
Average of 17 trips p.a.

ACCESS TO THE COMMUNITY
Membership requires an invitation from 
an existing member or approval by our 
International Membership Committee
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ASMALLWORLD HAS 43’000 MEMBERS

68%
Europe

32%
Outside Europe

TOP 15 ASW CITIES

• London

• New York

• Zurich

• Dubai

• Paris

• Los Angeles

• Milan

• Miami

• Geneva

• Munich

• San Francisco

• Istanbul

• Rome

• Sydney

• Singapore
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A COMPELLING VALUE PROPOSITION
FOR OUR MEMBERS

For a small fee of CHF 100 per year our members can:

• Access a curated, private community with global reach

• Meet like-minded members 

• Attend more than 1000 exclusive events every year

• Get trusted insider advice and engage in discussions

• Enjoy first-class privileges from our partners
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Members can access the community 
via our mobile apps and our website

A wealth of functions including: 

• Member directory and profiles

• 1-on-1 chat

• Event calendar

• Discussion boards

• Market place 

Proprietary platform, developed 
and maintained in-house

OUR VIRTUAL CLUBHOUSE
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WE OFFER A VARIETY OF EXPERIENCES

FLAGSHIP EVENTS

GLOBAL EVENT SERIES

ASW ESCAPES

SOCIAL EVENTS

ACCESS EVENTS

CHARITY EVENTS
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MEMBERS HAVE ACCESS TO ASW-EXCLUSIVE 
PRIVILEGES FROM STRONG BRANDS
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WE WORK WITH MANY STRONG PARTNERS

MEMBER PRIVILEGES EVENT PARTNERSHIPS

Note: Only a representative selection of partners, not a complete list
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BUSINESS MODEL: REVENUES ARE GENERATED 
FROM SUBSCRIPTIONS AND SERVICES

SUBSCRIPTIONS SERVICES+

Mutually 
reinforcing

ASMALLWORLD Events

World’s Finest Clubs

First Class & More

Travel

Affluent  
member base

Additional 
monetization

ANNUAL SUBSCRIPTIONS

• ASW Access: up to CHF 100

• ASW Premium memberships: 
up to CHF 25’900

• World’s Finest Clubs: 
up to CHF 2,400

• First Class & More: 
up to CHF 1’200

ATTRACTIVE TARGET 
SEGMENT

• 25-45 years old

• Global citizens

• Frequent travelers

EXTENSIVE CONTACT LIST

• +700,000 contacts interested 
in ASW / WFC

• 60,000 contacts from First 
Class & More

EVENTS REVENUE

• ~1’000 events / year

• Basic social gatherings free 
for members

• Larger events like Flagships 
with prices up to CHF 10’000 
per event

TRAVEL ARRANGEMENTS

• Travel packages for affluent 
customer segment

• Around the world trips

Upselling

Interest
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‘STRATEGY 2022’ – OUR 5-YEAR PLAN

GOALS BY 2022:
100’000 MEMBERS
CHF 20M REVENUE

KEY GROWTH INITIATIVES

Increase penetration in core markets

Expand geographic reach

Introduce premium membership tiers

Expand service offering

1
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IN ADDITION TO ORGANIC GROWTH INITIATIVES:
ACQUISITIONS THAT STRENGTHEN THE COMMUNITY BUSINESS 
AND/OR EXPAND SERVICE OFFERING
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• Went public on SIX Swiss Exchange as first listed social media company in Switzerland

• Launched premium membership tiers to broaden service offering in May

• Expanded service business with more events and travel services

• Delivered robust business growth during H1 2018; grew revenue by 112%

• Raised CHF 8.3M of equity capital with institutional investors on May 30th earmarked for M&A

• Closed acquisition of First Class & More, a luxury travel community to accelerate growth and 
bring the break-even forward 

WE MADE SIGNIFICANT PROGRESS TOWARDS 
ACHIEVING OUR GOALS THIS YEAR
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NEW MEMBERSHIP TIERS:
PRESTIGE WITH MILES & MORE

• Prestige membership with 250,000 
Miles & More Award Miles best-
performing premium membership

• ASW only M&M partner to ever 
offer such a large amount of M&M 
Award Miles to members

• ASW is directly connected to M&M 
system with instant crediting ability

• Price for annual membership 
CHF 5,980

PRESTIGE MEMBERSHIP
THE EXCLUSIVE ASMALLWORLD

TRAVEL THE WORLD IN STYLE

• 250,000 Miles & 
More Award Miles

• World’s Finest Clubs 
‘Premium’ membership

• DragonPass airport 
lounge access - 
‘Prestige’ membership

• Global Hotel Alliance 
‘Discovery Black’ status

• Mr & Mrs Smith 
‘SilverSmith’ status

• Jumeirah ‘Silver’ status

• SIXT ‘Platinum’ status

• ASMALLWORLD 
membership
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FIRST ACQUISITION SIX MONTHS AFTER LISTING
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FIRST CLASS & MORE IS A SUBSCRIPTION-BASED 
LUXURY TRAVEL COMMUNITY

• Leading German insider portal for luxury 
travel and the best usage of loyalty programs

• Deals communicated to members via 
newsletters and other channels

• 60,000 customers, 10,000 paying

• Expected to generate CHF +2.5M in free 
cash-flow in 2018
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FC&M STUDIES ARE FEATURED IN MANY MAJOR 
GERMAN JOURNALS AND NEWSPAPERS
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EXAMPLE: MANAGER MAGAZIN AWARD AIRLINE 
AND HOTEL RANKINGS BASED ON FC&M STUDIES
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ASMALLWORLD AG ASMALLWORLD communityFirst Class & More

• Increases revenue profile 
substantially 

• Accelerates path to profitability

• FC&M additional marketing 
channel for ASW to drive 
member and services growth

• Alexander Koenig joined 
management team

• ASW strong partner to launch 
new international business

• Expand marketing reach beyond 
German-speaking world

• Alexander Koenig to focus on 
international expansion; team for 
core FC&M business in place

• Additional content from FC&M for 
travel-oriented ASW community

• Preferential access to FC&M 
deals and subscriptions

• Expand travel offering for ASW 
community

ACQUISITION OF FIRST CLASS & MORE WILL LEAD 
TO SIGNIFICANT REVENUE SYNERGIES
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OUR TARGET SEGMENT HAS MANY MORE NEEDS; 
WE CONTINUOUSLY ASSESS ADDITIONAL
GROWTH OPPORTUNITIES 

DATING

FINANCIAL 
SERVICES

CONFERENCES / 
EDUCATION

JOB 
SEARCH

YACHT 
CHARTER

MEMBER 
HOUSE

WELLBEING

MARKETPLACE

PRIVATE  
AVIATION

EXPERIENCES

TRAVEL 
INFORMATION 

SERVICES

TEMPORARY 
WORKSPACE

SHORT-TERM 
ACCOMMODATION




